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The Need For Consumers’

k - Cooperatives

(BY UCHEDDI JAGAN)

Man in his search for politico=
economic forms of organization taor
the promotion of his weifare hass
accepted capitalism, fascism, socialism
and commupism. Most of us mre
aware of the short-comiongs of political
democracy with its attendant capital-!
ism and free enterprise which bas for'
its prime motive the acquiring of,
profits. We have just witnessed the
fatal terminstion of Italian Fascism
and German National Socialism, bath
outgrowths of a decaying capitalism.
One still finds, however, in our midst,
native fascists and Franco fovers. Of
Socialism and Communism with the
philosophy of ** from each recording to
his ability, to each according to his
need !, most of us sre: sympathatic, a
few perbaps a bit sceptical of the
means pursued to achieve this jom)
end, having been bombarded by adverse
propoganda., Livirg in a eolony
dominated by the Colonial Office in
London, we have no choice but to
slowly evolve within the exis‘irg
frame-work of capitalism. It is 1
such a situation that the cnoperstive
movement, the so-called * Middle-
Way " of the Seandinavian countries
finds itself as an organization for the
promotion of human well-baing.

A goneumers' pooperative society is
& voluntary sssocistion of individuals
organized democrartically 10 supply
their economic needs, Whereas

profit and self-interes: places 1ne wels

fare of the individual above thar of the |

group, that of the cooperative m?f, b)
ment recognizes that the welfare of the
individual will be advanced “by
promoting the welfare of the™ group.
In capitalism, the prime motive is the
aecqguisition of profits, The cotparative:
movement, starting as it usvally does
among the lowest ivcome groups
recognizes the praoctical impossibility
of members ol those groups ever
acquiring profits, It also recognizes
the exploitation of that group by those
Plssessing economic power to scquire
profit for themselves, T4e urime
purpose of a cooperaiive is to psrform
a0 economic Sarvice for its members.
Thas basie principles of a truoe eooper-
ative ate [1]. Memnersbip is voluntary
and uwolimited, with owie vite par
wember. This principle had its foau—

that
Jrevailing capitalis ic philospphy of (

dation on true demoecracy, both politi-

cal and occno‘mic. It implies no com-=
pulsion or coercion, and at the smae
time reserves for each member one
vots regardless of how muech capital
hie mav have invsested. It preseaves
'rue democratic contrel, notallowing,
tn Pass into the hands of the few who
m»¥ possess several shares.

[2] Owners of invested capital are a.
limi.ed rare of return,, while nét sut-
plus eavings are divided on the “basis
of pa‘ronage. The cooperative idea
is that gapital is only one «factor in
the producrtion of commodities and
consiquently should be paida fized
wage, One fundamantals, diffsrence
with existing corporatg ppractice is
thhat profits shall NOT ba /distributed
on the basis of .umbed of) shares held
or amount of capr al ~inwvested, but ar#
to be divided ambng) its meinbers
according to the ¥olume of their indi-
vidual purchages, .| ] Merchandtse
‘mu~t be sold gt /ehe current prics at
s riotly cash basis.

There are vari us types of cooparat-
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ives, The most eammon perhaps is the
retail markating of grocerias and food
stuffs, Cooperativea ratsil a'rores of
this naturs wonld definitelv put san e -d
to the abnoxious practice of black-
marketing, snd at vhe same time
eliminate several middp=men whose
profiss add to the burdan of tha pior
gonsumers.” [n other countries rhe
movement has spread into the 1ex j'i’ﬂfj.g |
of lene. oil supplving of ored®

thraugh credit unions, insurancs hous~
ing;health and burial . associatians

i, The attitude to gnoperatives ov
American Biz Business imay be
summed up from Baobson's report of

1935. * It hassomethiog of truth & d
erusading quality almoss like a spiri=
ual revival ...potentid|ly it has anoazh
votes, eunough monsy and enough
economic soundness o sp it things
wide opan ... we must walan our steps
if consumere ever bscofne wise to tbeir
intest powers, and degide to bssome
dictators indfact as tne?,;ra io theory™
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" THE FOUR FAEEDOMS

Freeéom of Speech & Expression
Feeedom 1o Waeanip God.
Freedom from W in',

Fracdom from Fear,
President Rooseuslt
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